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B OE A B2 :

o RIE/EX

Entrepreneurship : The ability to do a lot with a little

o AIFT/H¥E
Innovation : A big idea that trumps existing solutions

o /R
Social Impact : Results, pure and simple

o Hir/ky
Aspiration : Thinking big, but in a pragmatic way

o Lip/AY

Sustainability : Is it built to last?

o AHH/FHE
Scalability : Is the model replicable?
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"social entrepreneurs are
not content just to give a
fish, or teach how to fish.
They will not rest until
they have revolutionized
the fishing industry.”

- Bl Drayton



Dr.

Muhammad Yunus

11



Grameen Bank ( 58+t 417 :

oﬁm individual oi'he Qroup goes o Each borrower gels a loan o * Weakly group o Upon full

who lives below through a 5-day o start or expand their meatings are held repayment,
the poverty line financial training own small business (foed with a Center borrowers can
selacts 4 paople program and cart, salon, tailor, etc) Manager apply for another
they trust and borowers apen a and generates income * Borrowers begin to loan to expand
forms a aroup savings account + Mo collateral or credit repay loans and their businesses
history required deposi savings
O 5 days B-12 months New
s I " loan
Living below Form Cul‘l‘lflﬂﬂtﬂ Obtain loan [ Receive Repay Grow
poverty line group training / Open or expand mentoring and loan business
Start saving small business peersupport

Grameen America has offered a powerful tool to alleviate poverty

Financial
Education Savings
’ POVERTY ‘
ALLEVIATION
Access o Menitaring
Capital

K . M
Building
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Matt Flannery
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Kiva (Person -to-Person Microfinance)

http://vimeo.com/16991128

http://www.Kiva.org/lend
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Jamie Oliver
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Fifteen Foundation




Yvon Chouinard
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[he story of h ’W -
patagonia f¢ |
Vvon Chotlirzrds
took his passion-f
the outdoors an
turned it into an
amazing business.

BY SUSAN CASEY (PAGE62)

PLUS

Who's to Blame [ &
for the Subprime
Mortgage Mess? euce 20 I’ ’
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Exploring Southern Patagonia Map

19









000
0000
L X
o000
o0

22










S L N ,\\N\"?
atasgﬁ nia

C ¢ O TTS &l

DR GANIC

8 S A
i

]
B




26



e 2001 > % 4= 1% for
the Planet B g | » %
EE: 3N

[ &‘k}l—;‘j’j /‘ ? ‘Fv/E"
B

TR
a1

27



LR “.J.l
TTET l..l.lu1

e L g L
- lr

28



Nespresso ¥ 546" % :

® Liphe= % T & LT

o 3t Aty =N

o 3 E.ﬁf"ﬁﬁ:?%-m

o ILE4BE MY ~ B
| % sw}:i#;»ﬁ%
L_J}%?i-i" =R S

i
o %J'nﬁo,’}"rufvcv =X B
_ W

e —

29



Jordan Kassalow
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VisionSpring :

H | H il I
$3 trillion 733 mitionpeople

is the annual cost of vision worldwide
loss on the global economy '

563 million people 77%
> 9 Oo/ can have their vision
o restored with a pair of can be

helped with

of this cost falls on low and eyeglasses
5 eyeglasses

micddle-income countries
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Blake Mycoskie
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TOMS Shoes .

http: //www youtube. com/watch’>v BitShRujoeA
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Dr. Andreas Heincke oo
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MALOGUE SOCIAL ENTERPRISE
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Dialogue in The Dark

(BHhE%) BES
CONCERT IN THE DARK
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Yamato Transport

Pk % ey :
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SWAN CAFE
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i B ¥~ & Helene Chow
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ELIV B % PR7* :

http://www.youtube.com/watch?v=AzFMt1-JiIEU
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1. Charity with Income Generation

R R

2. Socially Responsible Business

LFEeny UL

3. Social Purpose Driven Business
“ﬁ At g ¥ 38 5 1 \'3?”'5’/74/&\-#
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1. Underserved Market / Customer
B EBEEHE S PRFE (e.g. BoP, BOP+)

2. Socially Responsible Product / Service
RiEBOAEE/HRER T & DE &IRTE

3. Employment of Underprivileged People
BEBHREFL THE

4. Purchase from Local or Smallholder Providers
BRI SEHE SR IR

5. Reinvention of Value Chain / Competitiveness
B L EARLAYERE (6.0 BB - ERE - B~ iR~ k)
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1. As a Sponsor to Academics
el ik g £ ¥ T3

2. As a Professional Volunteer
BREBAEE -FTRSpL

3. Asa Corporate Volunteer
EEEEFTha R

4. As a Social Investor

BEAE &EFAF

5.

6.

As a Social Entrepreneur

FTE e ”%\

p’tlE ‘E' 5?\‘

As a Venture Intermediary
BB AR ~ T R A

As an Proactive Citizen
LiF~ 0 fa- BAL§HRAL
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Skoll Center for Social
Entrepreneurship

H s &

Center for the Advancement of
Social Entrepreneurship
LR :

Research Initiative on Social
Entrepreneurship

v i & B

Initiative on Social Enterprise
g =ik B

Center of Social Innovation

L a4

Social Entrepreneurship
Competition

FELP L F

Global Social Benefit Incubator

Center for Social Entrepreneurship and
Philanthropy

o AThHPEAE
Lien Center for Social Innovation
e Ateneo De Manila University

Ateneo Center for Social
Entrepreneurship
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5 %% - B NetImpact » ¢
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Net Impact represents a new
generation of leaders spanning
sectors and industries who are
putting their business skills to
work for a better world.

Net Impact programming helps
20,000+ members in nearly
280 chapters worldwide
transform their careers to
make a net impact that
benefits not just the bottom
line — but people and planet,
too
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People Tree

Eliminate needless blindness
53
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http://www.youtube.com/watch?v=fW8amMCVAJQ
&feature=related
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